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Links to view

Ultra efficient high-aspect ratio wings, new engines and lightweight  
materials help to deliver a double-digit reduction in fuel consumption  

and the lowest level of CO2 emissions. Inside the cabin and outside,  
it’s the quietest aircraft in its class, delivering a 65% reduction in noise  

levels around airports and the biggest margin to ICAO noise limits.  
The E2 Profit Hunter is a force with nature, not against it.

E2sustainability.com 
#ConnectToOurWorld

E2. A FORCE WITH NATURE 
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Force With Nature Website: 

https://www.embraercommercialaviation.com/e2-profit-hunter-a-

force-with-nature/

Singapore Airshow 2022:

https://www.youtube.com/watch?v=WY1c4_YaOg8

Tech Shark: 

https://www.youtube.com/watch?v=NmH4gLzs68U

Sustainability: 

https://www.youtube.com/watch?v=1910BoMP2p8&t=23s

Engineering Change:

https://www.youtube.com/watch?v=HwLM3YCcS_Ua

https://www.youtube.com/watch?v=sgddXcnhehM

https://www.youtube.com/watch?v=HLc4d-ECCfI

https://www.youtube.com/watch?v=wVkGrBgMggE

https://www.youtube.com/watch?v=pvaF_aJlc_M

https://www.youtube.com/watch?v=_kPwGlhL4x4

https://www.youtube.com/watch?v=-vqa5w-qVDY

Farnborough Airshow 2022:

https://youtu.be/WT4mr33uoNI



Summary
The new Profit Hunter campaign was designed as a showstopper 
creative idea for Embraer to generate brand fame internationally 
as awareness of Embraer was low outside of the Americas.

Today the campaign is the most talked about campaign in the 
aviation industry and it continues to excite and engage its global 
audiences, outperforming the might and spending power of 
giants like Boeing and Airbus.

The new  ‘Tech-Shark’ campaign started life as an animation 
and then became the actual livery of the Embraer Profit Hunter 
aircraft designed for the first live air show event held in 
Singapore in February 22. 

The campaign was activated across all channels-paid, owned 
and earned.

Top of funnel activities included paid digital, trade press, DooH, 
social,PR, webinars, experiential activities, video,website, and 
using the aircraft itself as a flying poster site.

Middle of funnel activities included, 
webinars,website,whitepapers, customer presentations, 
experiential events.

Bottom of funnel-a customer demo tour of Asia Pacific as well as 
a customer event at the Singapore Airshow 

The campaign outperformed across all KPIs- reach, engagement 
and brand sentiment making Embraer the world’s most loved 
aircraft manufactuer- as well as gaining a $10bn order book too!



Embraer, a Brazilian company, is a world leader in the design 
and manufacturing of aircraft in the 70-130 seat segment 
(known as regional jets), competing against the giants of the 
industry Boeing and Airbus and other regional challengers 

About the Client Company

Objectives of the Campaign
• Lead the aviation headlines on sustainability.

• Amplify how Embraer aircraft solved Airline’s profit making 
and sustainability challenges without compromise 

• Land the tech message with audiences in an  
imaginative way.

• Beat previous campaign results.

• Outperform Positive Brand Sentiment with Boeing  
and Airbus.

• Increase global reach and brand awareness by 
maximizing media opportunities across paid, owned and 
earned.

• Drive prospects to visit the website.



Strategy
Create an integrated campaign including live events, virtual events, viral video, digital 
animations Print, Social Casts and Social Media. 

Gravity research indicated three key challenges for Airline Operators.
1) How to navigate the impact of Covid-19
2) How to generate profit in a post covid world. 
3) How to deliver on their environmental targets as climate change becomes the world’s
number one priority.

The solution to these challenges involved persuading airlines of the benefits of the E2 next 
generation aircraft that are a lot easier to fill in an environment of lower passenger numbers 
and has the innovation and technology to deliver significant environmental benefits by 
operating with lower noise, less fuel burn, less maintenance requirements as well as 
delivering a much reduced carbon emission footprint.  

Gravity created personas for the audience and the aircraft. Renaming the E190-E2 and 
E195-E2 (not memorable) as the ‘Profit Hunter’ reflecting the core proposition (most 
efficient/profitable) and the target market’s needs (profit)-something even more relevant in 
the current environment 

The ‘big idea’ extended from previous campaigns was to use hand-painted predators from 
the natural world on nose cones to attract attention but this time it needed to reflect the 
audience personas as hunters of profit and environmental improvement.  

Our challenge was to ‘own’ sustainability in a crowded market of sustainability claims.

The solution was to create Tech Shark. The market couldn’t wait to see the next iteration of 
the Profit Hunter series.



•	 Creating the Profit Hunter – Tech Shark livery

•	 Creating the Tech Shark animation 

•	 Press, online display and paid social advertising

•	 Paid and organic social posts

•	 Twitter, LinkedIn,Instagram,Facebook and YouTube 		
	 posts

•	 Engineering change films- creating 8 episodes 	 	 	
	 distributed via social media

•	 Sustainability in Action virtual/live event-Streamed live 	
	 on YouTube.

•	 VR experience of flying the Profit Hunter

•	 AR to demonstrate the technology on the aircraft

•	 Market Outlook report – Market forecast, challenges 	 	
	 and opportunities for the next 10 years 

•	 Created short film series: ‘Incredible Journeys.’ X7 	 	
	 episodes

•	 All content, designs, UI, development, 	 	 	 	
	 hosting and management of the ECA website –  
	 www.embraercommercialaviation.com

•	  e2sustainability.com web page, content, advertising 

•	 OOH - print and digital OOH communications 

•	 Social listening and monitoring and reporting 

•	 Social media marketing and managing social channels 	
	 on behalf of leadership, including community 			 
	 management 

Media, channels and  
techniques used



Target Audience

Campaign Period: April 21/April 22 
Audience Research: Ongoing
Planning: Ongoing

Phase one:
Create the sustainability story

Phase two:
Sustainability in Action Event-October 21

Phase three: Launch-Tech Shark Aircraft at  
The Singapore Airshow 2022

The C-suite, operators of 70 airlines across 50 
countries in existing and new markets including 
leasing companies, analysts and the media.

Timescales



Results
Results:

Fame: 

•	 Increased reach and 		
	 engagement across all  
	 regions:

•	 3.65m impressions on 		
	 Facebook,LinkedIn and Twitter

•	 174% increase in brand reach

•	 92% increase in SoV

•	 85% increase in E-Jets brand 	
	 mentions

•	 Website traffic: 

•	 Europe  +64% 

•	 Africa + 120%

•	 Asia up +80%

•	 North America  +64%

•	 South America +120%

Admiration:

•	 Brand net sentiment as at  
	 Feb 22

•	 Embraer +66%

•	 Boeing -60%

•	 Airbus +31%

•	 Social following growth rate 	
	 continues at 4X faster than 	
	 Boeing 8x faster than Airbus 

Belief:

Now famously known as  
‘The Profit Hunter’ by customers  
and journalists alike alongside  
the proposition of the world’s most 
efficient single aisle aircraft.

272 aircraft on firm order as at  
March 2021

+$10Bn in order value.

Completely outperformed…again!



Client Testimonial



Lower fuel burn and emissions. Extremely quiet inside the cabin  
and outside. The most efficient aircraft in single-aisle. When it  

comes to environmental friendliness, the E2 is a force with nature.

#AForceWithNature

E2. THE WORLD’S MOST EFFICIENT 
SINGLE-AISLE AIRCRAFT
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New technologies and innovations are playing an ever greater part 
in the drive towards sustainability. The team at Gravity have a deep 
understanding of our aircraft, our technologies, our sustainability 
goals and created a brilliantly executed Tech Shark livery and content 
program that has significantly increased our Sustainability SOV and 
awareness of the E2 Profit Hunter family. 

Maria Regina Cyrino Correa
Global Head of Promotion Strategy

“
”



Tech Shark Film



Website: E2 Sustainability



Press Advertising

Ultra efficient high-aspect ratio wings, new engines and lightweight  
materials help to deliver a double-digit reduction in fuel consumption  

and the lowest level of CO2 emissions. Inside the cabin and outside,  
it’s the quietest aircraft in its class, delivering a 65% reduction in noise  

levels around airports and the biggest margin to ICAO noise limits.  
The E2 Profit Hunter is a force with nature, not against it.

E2sustainability.com 
#ConnectToOurWorld
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Social Engagement



Social Engagement
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Farnborough Airshow 2022



Farnborough Airshow 2022



Thank you
from Gravity Global
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